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Research on the necessity, mechanism and effect evaluation of agricultural
product e-commerce quality and safety control
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ABSTRACT: E-commerce has gradually become one of the important channels for the circulation of agricultural
products, the quality and safety of fresh food issues have always attracted attention from all communities. The
existing research on the quality and safety of agricultural product e-commerce is still in the preliminary stage, the
research methods are mainly based on qualitative discussion and case study. This paper sorted out the relevant
literature on quality and safety management and control of agricultural products e-commerce at home and abroad, and
summarized the importance and necessity of the quality and safety control of agricultural products e-commerce, as
well as the function mechanism, measures of the control and control effect evaluation of agricultural e-commerce
starting with the relationship between the quality and safety of agricultural products e-commerce and relevant
stakeholders, it is believed that the e-commerce platform should make full use of its own advantages and social
resources, on the one hand, it should establish the contract relationship of benefit connection with the upstream of the

supply chain to improve product quality; on the other hand, it should improve consumer trust mechanism through
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information transmission and improve consumer awareness and recognition, so as to achieve long-term sustainable

development of fresh food e-commerce. We can focus on the construction of evaluation index system of quality and

safety control of agricultural products e-commerce, comparison of the effect and development trend of different

management and control modes, the management and control efficiency and economic effect of agricultural

e-commerce in further study.
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Fig.2 Agricultural products e-commerce quality and safety control mechanism
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